
CAPABILITIES 
DECK



THE VIEW IS     THE VIEW IS     
    BETTER IN     BETTER IN 

JERSEYJERSEY

Born and bred in New Jersey, we’re right over the 
Hudson River in beautiful Bloomfield. 

What else is in our Garden State?
The most diners.

The most mobsters.
The most famous shore.



DON’T DON’T 
CALL CALL 
US US 
AN AN 
AGENCYAGENCY  
Agencies get a bad wrap - we operate 
more like a modern studio. We don’t 
want to take over your marketing - we 
want to work alongside you to make your 
marketing better. 

Pinch is mulitmedia design studio, 
specializing in video production, social 
media strategy, and web design. 



MEET OUR 
FEARLESS 

LEADER  
With 15 years of creative 

experience under his belt, Ryan 
has worked with the biggest 

fortune 500 companies in the 
world, like Microsoft, PepsiCo, 

Oprah, Verizon, Amazon, and more. 

Well, he’s actually terrified of sharks. 
You didn’t hear that from us. 



CAPABILITIESCAPABILITIES  
Video Production
Animation
Motion Graphics
Logo and Visual Identity 
Brand Identity Guidelines
Marketing and Sales Collateral
Event Branding
Social Content
Proposal Design

Responsive Web Development
E-commerce websites 
Email Marketing Campaigns
Landing Page Design
Microsite Design
User-Interface Design
Banner and Graphic Design
SEO 
Copywriting 

Social Media Architecture
Brand Positioning
Messaging Guidelines 
Brand Awareness Campaigns
Customer Journey Maps
Consumer Research
Pitch Decks
Website Audit
Multi-Channel Marketing Plans

CREATIVE WEB + DIGITAL STRATEGY



VIDEOVIDEO  
LIVE-ACTION ANIMATION WHITEBOARD

MOTION GRAPHICS EXPLAINER PRODUCT DEMOS



BRANDINGBRANDING  

old old new new 



AD CAMPAIGNS AD CAMPAIGNS 



WEB DESIGNWEB DESIGN  



LANDING PAGES  



Whoa... Whoa... 
creative overload, amiright? creative overload, amiright? 
Let’s rest your eyes a touch before showing 
you even more cool stuff. Go find a window 
and take a break. This PDF is going nowhere. 



PRINTPRINT  



SOCIAL MEDIA  



INFOGRAPHICSINFOGRAPHICS  

OPTIMIZE EVERY STEP OF THE MESSAGING CYCLE

MESSAGE
DEVELOPMENT
IT’S EASY FOR BRANDS TO 
GET TO “GOOD” MESSAGING. 
BUT GETTING FROM 
GOOD TO GREAT
IS NOT EASY. 

BARRIER # 1: OPINION, NOT SCIENCE
Message improvement is largely based on opinion and 
scientific techniques are rarely used to improve messages.

BARRIER # 2: WORKSHOP FATIGUE
Endless workshops and message review sessions are 
tiring and often don't even lead to better messages.

BARRIER # 3: TOO MANY COOKS
Everyone wants to be involved in messaging development 
and no one can agree on winning messages.

DSAT PLATFORM

MESSAGE
TESTING

MOST BRANDS HAVE CUSTOMER 
SEGMENTATION, BUT STRUGGLE TO 
EXECUTE SEGMENT-BASED MESSAGING.

BARRIER # 1: 
INCOMPLETE 
SEGMENTATION
Customer segmentation 
is often missing the most
important ingredient needed for 
segment-based messaging – 
Segment Decision Heuristics.

BARRIER # 2:
BEHAVIORAL VS. 
ATTITUDINAL 
Most segmentations use 
behavioral data or attitudinal 
research inputs.  Neither one 
is actionable for messaging. 

BARRIER # 3:
SEGMENT 
TARGETING
Even when brands know which 
segment to target, they can’t 
reach the segment exclusively 
with existing tools and
technologies.

BARRIER # 1 BARRIER # 3

SMALL SCALE 
TESTING

STATED, 
NOT DERIVED

CAMPAIGN
READINESS

All primary research 
methodologies for testing 
messages with customers 
operate at small scale, 
and can only test <50 
messages in a study.

Most message testing 
methodologies use 
stated responses, and 
often don’t reflect how 
customers respond to 
messaging in the real world.

Most message testing 
methodologies just produce 
a hierarchy of messages, 
which is not sufficient for 
omni-channel campaign 
readiness.

BARRIER # 2

MESSAGE 
DELIVERY

MESSAGE 
PERFORMANCE 

BARRIER # 3: CAMPAIGN ANALYTICS
Campaign effectiveness analysis is very helpful to make marketing 
investment decisions, but does not tell you how to improve messaging 
for the next campaign.

BARRIER # 1: BRAND TRACKING
 
Brand tracking research is often used to measure the pre-post 
impact of messaging campaigns, but it doesn’t go down to the 
message level and is not very actionable.

BARRIER # 2: MESSAGE RECALL
Message recall studies can be used to understand which mes-
sages are performing best in the market, but only a small number 
of messages can be studied .

MEASURING THE PERFORMANCE OF YOUR 
MESSAGING VS. COMPETITORS 
AND VS. BEST-IN-CLASS DATABASES IS A 
MAJOR NEED GAP.

Proprietary 
messaging databases

Behavioral science 
applied to messaging

Deep learning 
algorithms designed 

for messaging

Agile technology 
adopted for messaging 

worksteams

8777 E. Via de Ventura, Suite 260
Scottsdale, AZ 85258
info@newristics.com 

203-635-8150

DATABASES

SCIENCE 

ALGORITHMS
TECHNOLOGY 

DSAT
OPTIMIZE EVERY STEP OF THE MESSAGING CYCLE
WITH THE POWER OF NEWRISTICS’ DSAT PLATFORM

OPTIMIZE YOUR MESSAGING
CREATIVE MESSAGING ALONE IS NOT ENOUGH 

Message 
Development
Take your messages 
from creatively strong to 
scientifically perfect.

Message Testing
Test your messages 
in a way to identify 

the optimal message 
storyflow for omni-
channel execution.

Message Delivery  
Segment customers on 

more actionable 
variables and activate 

segment-based messaging 
with laser precision.

Message 
Performance 
Take campaign 
effectiveness analysis down 
to the message level and
create a learning system to 
continuously improve messaging.

1 2

34

MESSAGE TESTING METHODOLOGIES HAVE NOT 
EVOLVED IN 30+ YEARS AND ARE NOT KEEPING UP
WITH THE MARKETING NEEDS OF THE FUTURE.

HOW DO YOU OVERCOME 
THESE BARRIERS?

HARNESS THE POWER OF 
SCIENCE, ALGORITHMS AND TECHNOLOGY



EMAIL MARKETINGEMAIL MARKETING  



Build your audience everywhere. Even the tube. 
We can build and manage your YouTube channel, 
creating fun, informative content that grows 
subscribers, new marketing opportunities, and 
brand loyalty.

YouTube 
Management  



Want to make the top of our client list?

YOU



So, 
what’ll it be, 

partner?

 We’ll fix you something up nice and 
strong.

 Our team can create amazing strategy, 
copy, search-engine-optimization, 

research, and more. Reach out today. 
We’re excited to get started.

addalittlepinch.com  |  973-903-1758  |  ryan@addalittlepinch.com

CRM
GOOGLE ADWORDS
SOCIAL STRATEGY
INFLUENCERS
PODCASTS
PRESENTATIONS
TRAINING VIDEOS
DIGITAL ACTIVATIONS


